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Many Internet users browse websites
or apps without logging into them for
privacy reasons. A new California law
could require businesses to connect your
anonymous browsing activities to your
name or account, even if you intentionally
don’t log in. Do you support or oppose
this requirement?

Strongly support

- BAT%(88)

Somewhat support
11.93% (124)

Somewhat oppose
17.81% (185)

Strongly oppose
61.79% (642)

Much of the information that online
companies collect is “pseudonymous,”
or information about online interests,
demographics, or activities that cannot
easily be connected to your actual name
or identity. Do you support or oppose a
requirement for businesses to connect the
pseudonymous information they have on
users to their actual names or identities?

Strongly support

T 7.99%(83)

Somewhat support
15.50% (161)

Strongly oppose
54.86% (570)

Somewhat oppose
21.66% (225)

Do you support or oppose a
requirement for businesses to allow
anyone who knows your e-mail address
or can access your e-mail account to
request all of the information the business
has about you?

Strongly support

/ 5.10% (53)
Somewhat support
9.34% (97)

Somewhat oppose

St I
rongly oppose 1.74% (122)

73.82% (767)
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If businesses were required to compile and provide the information they have about you, would
you prefer the information be:

Generic information, based on broad 7 9% "
interest and demographic categories 87.68% (9 )

Detailed information, based on my 12.32% (128)

specific activities, identity, and interests
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In general, do you think it's more important for users to have strong controls over how their
information is shared with other companies or for users to have detailed access to see all the
information about them a business has collected?

o
Strong controls over how their 82.48% (857)

information is shared

Detailed access to see what information 17.52% (182)
was collected

0% 20% 40% 60% 80% 100%

™ DIGITAL N
ADVERTISING
W ALLIANCE

Methodology : Survey of 1,039 California adults conducted via SurveyMonkey from January 29-30, 2019
with a margin of error of +/-3% at a confidence interval of 95%.



